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Description automatically generated]CamUsing the client brief to create a visual identity for a brand, completion of NEA for moderation.


KS4 Cambridge National in iMedia
2-year curriculum map

Planning and creating an interactive digital media product, using sound and video editing techniques to enhance the media product.
Media Industry sectors and products, how style content and layout are linked to purpose, satisfying client requirements, audience demographics and segmentation. 
Autumn 1:
R093 The media Industry and Factors influencing product design
Summer 1:
R094 NEA - Create a visual identity and digital graphics
Spring 1:
R094 Develop visual identity and plan digital graphics for products
Autumn 2:
R093 Pre-Production planning and Distribution considerations
Summer 2:
R097 Features and conventions of interactive digital media and resources required.

Year 10:
Introduction to Creative iMedia in the media industry and visual identity and digital graphics
Summer 1:
R093 -Revision, Exam Technique.

Autumn 2: R097 – NEA – Pre-production planning, creating, and obtaining assets
Spring 1:
R097 - Techniques to test, save and export interactive digital media.
Spring 2:
R097 – review and make improvements
Autumn 1:
R097 – Review and revise techniques and process
Using suitable native file types to export the digital product and understanding compatibility issues. Revision of topics studied for R093 in preparation for the examination.
Off to your future
Exams and NEA:
Exam component: R093 – Creative iMedia in the media industry
40%
Component 2: NEA – R097 Interactive digital media
35%
 Component 1: 
NEA – R094 – Visual identity and digital graphics
25%
Year 11: 
Introduction to interactive digital media and R093 exam
Spring 2:
R094 NEA -Create a visual identity and digital graphics
Purpose, features, and elements and design of visual graphics. Techniques and tools to create, source and prepare assets for use in digital graphics.
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