Year 6 Project Pack:
Theme Park

During this project, you will:
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Develop your problem-solving and thinking skills.
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Make decisions and choices.




Lesson 1: The Brief

You have recently been granted
planning and permission to build a
theme park as the local council feel
the attraction would bring income

and jobs within the local area.
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Discussing Business Ideas:
Target Market

Park

Your name may depend on your ‘target
market’ (the main people you hope will
visit your theme park).

Will your park just be for thrill-seeking
adults? Will it be a place suitable for a
family of all ages? Or are you just going
to create an attraction for children?

’ A Potential Name For Your Theme



Discussing Business Ideas:
Park Layout

Magbe gou’ll have an area relat'mg to a
country, a space themed area, a magical
klngdom or a haunted region.

Or maybe the areas will be themed by
the rides within them e.g. a thrill-seekers
area full of rides for daredevils, a water
world with only water rides where you'll
receive a soaking, a children’s world for
under 8s only etc.



Discuss'mg Business Ideas:

This means £4 million of your
business loan can be spent on build
costs. You must not go over budget
and remember: every pound you save
can go towards your big launch!

Your different rides, amenities and
attractions will all vary in build costs
and running costs.




First Draft Plan:
Planning Build Costs
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Each square on your map represents 50m?. different rides, amenities and ' |
attractions take up dlﬁerent areas (but all need a 50m perimeter around them for health i
and safety reasons). ; l ‘ '
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First Draft Plan:
Thrill-Seeker Rides

The most expensive rides to build, staff and run.

Only suitable for your dare-devil customers!

Cost to Build: £150 000
Area Taken Up: 300m?

Suitable For: All adults and children
aged 12+

Colour on Map: red



First Draft Plan:
Water Rides

Cost to Build: £100 000

f Area Taken Up: 150m?

Suitable For: All adults and children
aged 7+

Colour on Map: blue



First Draft Plan:
Family Rides

Cost to Build: £100 000

& Area Taken Up: 200m?
Suitable For: All adults and children
aged 7+

Colour on Map: green



First Draft Plan:
Children’s Rides

Cost to Build: £50 000

& Area Taken Up: 100m?

Suitable For: All children aged 3-8
years

Colour on Map: yellow




First Draft Plan:

Attractions

¢ You have managed to strike an agreement with the developers to build other
attractions at the bargain price of £20 000 each.

These attractions are suitable for all ages.

Cost to Build: £20 000
& Area Taken Up: 100m?
Suitable For: All ages

Colour on Map: orange

Examples are: dodgems, amusements,
fun house, bouncing pillow etc.




First Draft Plan:

Amenities

Cost to Build: £25 000
Area Taken Up: 100m?
Colour on Map: purple




First Draft Plan:

Amenities
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Cost to Build: £25 000
Area Taken Up: 100m? I
Colour on Map: purple




First Draft Plan:

Amenities

Benches and bins can be within the 50m perimeter of rides, attractions and amenities.




First Draft Plan:
Get Planning!

Use the key to remind you of costs, potential users for each type of ride, sizes
and building requlations.




Building Cost Budget

Building a Budget
Keep a note of your spending as you create your first draft plan of your theme park. Add tally
marks as you add to your plan and then total up your costs.
Are you within budget?

Type of Ride/

Amenity or Price Each Taty |1l RUMBETON|  foral Cost

Attraction 4
Thrill seeker Rides £150 000
Family Rides £100 000
Water Rides £100 000
Children’s Rides £50 000
Attractions £20 000
Toilet Blocks £25 000
First Aid Booth £25 000 1 £25 000




Reflection
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Do you have themed areas in your A
& park? “ | @’ \ |
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Develop your problem-solving and thinking skills.

‘ Make decisions and choices.
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Estimating Running Costs

Electricity

Paying to power
your rides,
attractions and
amenities.




Creating a Running Cost Estimate

Different rides, attractions and amenities will all
need to be covered by staff of different levels.
The costs shown are per ride/amenity or
attraction — you will need to work out how many
of each you have in your theme park.

Maintenance and cleaning staff will need to be
employed also to keep the theme park
environment operational, clean and safe for your
customers.

Other running costs will also be incurred on a
dallg basis. These costs are shown on your
Running Costs Activity Sheet.




What Are Our Park Running Costs?

Estimated Ru.nning Costs

Work out the estimated running costs for your theme park.

Electricity, Maintenance,
Repair or Other Costs

Thrillsecker Ride £800 a week £300 o week

Type of Ride/Amenity/Attraction Staffing Costs Mumbers in Park

Family Ride £500 a week £200 a week

Water Ride £500 a week £150 a week

Children’s Ride £300 a week £100 a week

Other Ateractions £200 a week £50 a week

Toilet Blocks £100 o week for cleaning £50 a waek

First Aid Booth £400 a week £50 a week
£50 a week

Entrance Turnstile £500 a week

£2000 a week (to include
ingredients and other stock)

Other Park, Maintenance and Cleaning Costs £4000 a week

Food Outlets £2000 a week

Liability Insurance £10 000 a week

Remember: you will still need funds to invest in marketing your park once the
build costs and two weeks of running costs are taken out of the business loan.




Reflection

How does your running cost estimate look?

How much of your remaining business loan budget will ‘\\“ '(‘ }// 7 %ﬁ
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What is your biggest outgoing expense? Why?

Do you need to reconsider the rides and attractions that you are buildlng on
your park? How much money is left to market your new business venture?
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Year 6 Project Pack:
Theme Park

During this project, you will:

Develop your problem-solving and thinking skills. :\?

‘ Make decisions and choices.
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Lesson 3: Theme Park Brochure

Now that you and your team have decided on a theme park name, themed
areas and the rides, attractions and amenities within your park, it’s time to tell
your customers about them in more detail.
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In today’s lesson,

e

you will start to L=
create a brochure
that will go on your
: : =
website and be given

to customers as theg
arrive at your park.




Discuss'mg Business Ideas:
Brochure Content

What will need to go in your brochure?

How should it be written and illustrated?

What will a successful brochure do?

Inform customers (and potential customers if they are looking at it on the website)
what is available to do while visiting.

Give details of the rides, attractions and food outlets in each of your three park areas.

Have an element of persuasion — if potential customers see it on the internet, will they
be persuaded to visit?

Be bright, colourful and easy to read.




Brochure Content: Front Cover

BRAND NEW FOR 201¢! §

The Stomach Churner: Are you brave enough
to have your stomach churned on our
spectacular new thrill-seeker ride?




Brochure Content: Themed Areas

Kiddies Kingdom

Perfect for even the
smallest thrill-seekers!




Brochure Content:
Rides and Attractions

* Think of exciting and intriguing names for some of your main rides
and attractions. Do they relate to the themes of your park areas?

’ * Could you draw pictures of them?

* Do you want to introduce a rating system for each ride you discuss?



Brochure Content:
Food Outlets

Pizza Palace
Why not stop for a quick bite to eat
while visiting Kiddies Kingdom?

Try a delicious pepperoni supreme or

a tantalising veggie special at the
very reasonably priced pizza palace.

Family meal deals available!



Brochure: Get Designing!




Reflection
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During this project, you will:

Develop your problem-solving and thinking skills. :\?

‘ Make decisions and choices.
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Lesson 4: Marketing and Advertising

>
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Your website is up and running
with your online brochure
available, but you need to do
some direct marketing to
convince your target market to
want to visit your attraction.

T
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Marketing Budget

On your Marketing Budget Activity
Sheet, let’s do a quick calculation...

£5 000 000 — (your building costs +
two weeks of running costs) = your
marketing budget.

Marketing Budget

Work out your marketing budget:

£5 000 00 - your uilding costs + two weeks of running costs )=

Here are your advertising options and costs:

Discuss your advertising choices with your business partners and cirde all the advertising methods you are going

o invest in. Just make sure you dan't go over budger]

Print

National tabloud newspager ive daily edions) = £50 00D
National lads mog Tatalled {three issues) = £15 000
National children's comic Bonzo {three issues) = £10 000

reasons for each marketing daclsion:

Blllboard
Nationwida compaign of five hundred bilboard posters in
different UK citles in prominent locations = £20 000

Radio
National radio advert (repacted reqularly over one month) = £25 000

Local ragio advert (repeated regularly over one month) = £10 000

Internet Web Banner
Promoted ink on top search engine Geegle {1 monthl = £10 000

Promoted link on the social media site Smilebook (1 month) = £10 000

Television
Primetime national main channel advert (repeated three times a day for a
manth) = £150 000

National cable ¢hannels aduert (repeated ten times a day over a variety of
channels jor ene month) = £50 000

National children's advert (repeated ten times a day over a month = £35 000

i




Advertising Methods

5#’@; Discuss with your business partners the ways in which you think you
advertise your theme park:
Print: Advertisement within a newspaper or magazine.
ot Billboards: Poster campaign

Radio: Advertis'mg on either a local station or on a nationwide radio station.

Television: Advertisement on a speclﬁc channel or at a certain time of dag.

What are the advantages and disadvantages of each method? What will you
need to do to create each type of advertisement? How much do they cost?
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Advertising: Print

Advantages:

* Not as expensive as other types of
advertising.

* Can target specific customers by
choosing the publication your advert
appears in.

* Reaches nationwide audience.




Advertising: Billboard

Advantages:
* Displays a message 24 hours a day to a
large target audience.
* Relatively cheap in comparison to other
methods.




Advertising: Radio

Advantages:

* Reaches many captive customers for a
relatively low cost.

* Jingles can get stuck in customers’
minds and are repeated to others.




Advertising: Television

Advantages:
* Mass coverage to a targeted audience.
* Images and sound make it a unique
advertising option.




Advertising: Internet

Advantages:

* Mass coverage — reaching daily users.

* Quick and easy to produce and
relatively cheap.




Features oj’ Advertisements

content and layout, persuasive adverts
often have similar features:

! Although all slightly different in their

They contain imperative (bossy)
verbs.

Visit us todag!

Come for the day out of a lifetime!



.\

Features oj’ Advertisements

.\
("\ 1

They contain key product information. |

A.‘m.

Just off junction 33 of the M1. Follow the signposts.
www.adrenalineworld.co.uk

Open every day from 10am = 6pm.

Prices start from just +15.



Features of Advertisements

“If you like your insides turn upside down, (et
come and try the rides at Crazytown!’ "

a




Features oj’ Advertisements

They contain rhetorical questions.

Are you brave enough?

Do you want to bring your family on
a fantastic day out of a l'tfet'tme?

If they are visual, they need to be
colourful, bold and eye-catching.




Features of Advertisements

Phenomenal Jaw-

Attraction Droppilng
Sights

3|



Design'mg Advertisements

Key product information: e.g. Just off Junction 33 of the M1. Follow the signposts.
www.adrenalineworld.com. Open everyday from 10am — 6pm. Prices start from just £15.



http://www.adrenalineworld.com/

Flash Task

* I

"MEGA DROP

Mega Drop Magazine has asked you to write a \ T Y ————"
rollercoaster review of the most thrilling rid at your New s mont
theme park to appear free of charge in their next ‘ e
edition!

Read the example magazine review on the Zero
Gravlty ride.

Analgse its main J‘eatures beJ‘ore writing your own
article.




Reflection

Which business groups would like to come out and share their advertisement?

Does your advert contain enough keg 'Lnformatlon
speciﬁc to your theme park?




Year 6 Project Pack:
Theme Park

During this project, you will:

Develop your problem-solving and thinking skills. A
Make decisions and choices.

Strengthen your ability to work collaboratively within a team.

Use a range of mathematical and literacy skills.
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Lesson 5: Entrance Fees

Now you know how
much it will cost to
run your park each
week, you need to
work out how much to

charge your customers
to enable you to make
a proﬁt.




Target Market

What kind of market is your theme park targeted at?

Is your park more suitable for younger
children and their parents?




Working Out a Pricing Structure

.
Working Out Entrance Fees
How much are you going te charge your customers to make a profit?
. . Now try out some potential entrance fees.
How much does & cost ta apen your park aach day —
y running cost? Patonttal antrance fee 1 | Nemer o Peieied | poganal revanue
pur weekly g+ D) Cost per adult
Cast per chid
After researching similar them parks, we predict that for Tocal potential revenue
yaur first few weeks of trading, a sensible estimate for the Daily runing costs:
number of daly visitors would be 750 peaple. Potential proft per day,
Let's work out how much each potential eustomer needs to (Total poveniial revene minus daily
Py to just cover your running costs: fuaving coet)
Number of predicted
Dally mng cot 4 750 Potential entrancefee 2 | oyy1eschid customers
estimated. daily vistors] = o o
Cost per child &,
Toel potertial revenue s,
Daily ranning coms: S g
How many adults and chidren do you predict will visit Potential profit per day:
each day? m&:ﬂ%‘mm"“‘u
| Estimated Adult Custamers | ‘ :
Final Entrance Fee Decision:
[ Estmated Child Customrs | :
@ poga et 1 2 - ;
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Estimated Customers

Let’s work out how much each potential customer needs to pay just to cover
p pay |
your runn'mg COStS.

Daily running cost = /50 =

So do we just charge your customers this price? E8SS'S




Profit Margins

A narrow profit margin would give you a smaller profit , N
per customer but potentially attract more people to visit the N
theme park. Why? _




Competitors’ Prices

y =y mgl "

Grayton Manor
£29 per adult and child aged 12+
£21 per child (4-11)
Under 4s free




Potential Proﬁts

Try out three different pricing
structures on your sheets.

Then, make a final business decision
about what you will charge.

All members of your group must
agree.

Working Qut Entrance Fees

How much are you going to charge your customers to make a profit?

How much does it cost to apen your park each day
fdaily running cost)?
(your waekly running cost = 7)

After ressarching similar theme parks, we predict that for
your first feur weeks of trading, a sensible estimate for the
uld be 750 peaple

How many adults and children do you predict will visit
each day?

Now try aur some petential entrance fees

Patentlal antrance fae 1

Number of predicted
adultichild customers

Cost per adult

Cost per child

Total potential revenus:

Daly running costs

Potential it
it i

adultichild customers

Total potential revenue:

Daily running costs:

Patential profit per day:
ottt Y

[Estmated Adut Customers | |
|Estimated chid Customers | |

e




Estimating Types of Customers

Discuss with your business partners:

Or is your theme park mainly for children? So maybe there will be an equal number of

adults and children (as children will have to come with a parent or quardian). So 375
adults and 375 children?




Reflection

What are you going to charge adults and children to
enter?



