
13-Week Curriculum Overviews 2021-22

Year 10 Overview
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Entry Tasks Skills to Success Key Terms Current Affairs Characterisitcs Ownership Aims and ObjectivesPurpose of an Enterprise Social Pressures Political Pressures 
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Entry Tasks Target Market Market Segments 
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Entry Tasks Types of Market Size of Enterprise Customer Needs Aims and Objectives Competitors External Factors Measuring the Success of an SME Market Segmentation 

Market Research Understanding Competitors Internal Factors 

Curriculum cycle 3

Half Term

Planning for and Running an Enterprise: Learning Aim B Planning for and Running an Enterprise: Learning Aim B 

Curriculum cycle 1

Half Term

Curriculum cycle 2

Christmas Break Half Term

Exploring Enterprises:  Learning Aim A Exploring Enterprises: Learning Aim B

Exploring Enterprises: Learnign Aim C Planning for and Running an Enterprise: Learning Aim AExploring Enterprises : Learning Aim C

Entrepreneurs Customer Needs 

External Factors 


