
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Autumn 
1 

Tier 3 Vocabulary: 

Year 10 Creative iMedia 

Autumn 
2 

Autumn 1 Autumn 2 Spring 1 
Client  
Audience  
Target audience  
Branding 
Multimedia 
Consumer 
Digital 

Digital graphics  
Demographics  
Digital  
Genre 
Hardware  
Software  
Industry  

Media  
Medium  
Narrative  
Product 
Production 
schedule  
Planning  

 

Spring 1 

Spring 2 

Summer 
2 

Au2: R097 -Interactive digital media 
(Completing and submitting 
Coursework). 
Why this? Learning to create a piece 
of interactive media that satisfies the 
client brief. 
Why now? Gain the skills learnt and 
used throughout the coursework 
preparation and execution.  
Reading: 

https://www.investopedia.com/ter

ms/i/interactive-media.asp  

Au1: R097 – Interactive digital media 
(Skills building coursework). 
Why this? So, learners gain the 
knowledge and learn to plan, create 
and review their interactive digital 
media product. 
Why now? Develop understanding of 
the importance of planning before 
the designing of an original product. 
Reading: 

https://www.investopedia.com/ter

ms/i/interactive-media.asp 

Sp2: R094 -Visual identity and digital 
graphics (Completing Coursework). 
Why this? Develop visual identities 
for clients and apply concepts of 
graphic design to create original 
digital graphics using design skills and 
techniques learnt thus far. 
Why now? Builds on R093; learners 
will be able to apply skills, knowledge, 
understanding gained. 
Reading: 

https://edu.gcfglobal.org/en/beginni

ng-graphic-design/branding-and-

identity/1/  

Summer 
1 

Tier 3 Vocabulary: 

Spring 2 Summer 1 Summer 2 
Stereotypes 
Virtual  
Virtual reality  
Augmented reality 
Logo 
House style  

Word of mouth  
Media industry  
Client brief 
Context  
Location recce  
Visualisation 
diagram 

File type/formats 
File name 
Text 
Scripts 
Technology  
Graphics 
Psychographics 

 

R097 – Coursework 

Submissions and Re-

submissions.  

R094 – Coursework 

Submissions and Re-

submissions.  

R093 – Creative iMedia in the 

Media Industry – Introduction 

and introduction unit test. 

 

Sp1: R094 -Visual identity and digital 
graphics (Coursework).  
Why this? Build upon the skills 
developed during R097 in order to 
create/improve their visual identities 
in line with clients. Apply concepts of 
graphic design to create original 
digital graphics using design skills and 
techniques gained. 
Why now? Builds on R093; learners 
will be able to apply skills, knowledge, 
understanding gained. 
Reading:https://edu.gcfglobal.org/e

n/beginning-graphic-

design/branding-and-identity/1/  
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