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e\ T KS5 Digital Media Learning Journey
. Su2: O Unit 1- retake m
Tier 3 VOC3bU|aI‘V: OORecap on unit 1, ready for re-take in
Autumn 1 Autumn 2 Spring 1 the summer exams.
Conglomerate Joint venture Technological Why now?
Independent Vertical integration Convergence [OLast attempt at unit 1 exam.

Cross media ownership | Horizontal integration Mise-en-Scene

Commercial synergy Denotation and Reading:
Public service traditional .
broadcaster Contemporary connotation

O Theories in the media.
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Sul: O unit 1 + unit 20 and 24. Tasks 8
Why this?

[ Be able to produce the planned
media components

Why now?

OFinal task for submission of
coursework 2, ready for moderation.

Reading:

-

SP 1: O unit 1 + Unit 20 and 24. Task
5

Why this?

Ounit 1 exam paper learning for Media
products and audiences 00 Understand
the behaviours, skills and attributes
necessary within the advertising
industry.

Why now?

Ounit 1 exam is in January. Coursework
will help embed learning for the exam.

Reading:

O Regulatory bodies importance in
Media

O Behaviours and attributes in the sz O Unit 1+ Unit 20 and 24. Tasks 6

&7

O Coursework unit 20 and 24- task 7-9.
Be able to plan a cross media
advertising campaign to a client brief.
To be able to create a product to suit a
brief. Be able to produce the planned
media components

Why now?

[OSecond set of coursework moderation
to at the beginning of summer term.

Reading:

Au2: [ Unit 1 + Unit 20 and 24. Tasks 3-4
Why this?

[ Understand the products that are
produced within and across media
industries O Understand the behaviours,
skills and attributes necessary within the
advertising industry

Why now?

OFirst attempt at unit 1 exam is in
January. Coursework will help embed
learning for the exam.

Reading:

_________§

O Importance of production
scheduling
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O Different job roles in advertising
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Aul: O Unit 20 and 24 Task 1-2
Why this?

[0 Know how existing advertising
campaigns embed advertisements

across a range of media products [1 Tier 3 Vocabulary:

Understand the products that are

!oroduc?d within and across media Spring 2 Summer 1 Summer 2

industries. Representation Risk assessment Theories

Why now? Logistics Reeces Codes

Call to action Product type Conventions

OTo understand how media campaigns Campaign Production Representation
m in order to plan an effective media Scheduling Regulatory bodies Pre-production

campaign to suit a brief. Regulatory bodies

Reading:
[CIEffective cross media campaigns.




