Character Virtues

Cross Curricular Links Enterprise and MarkEting

Assessment Points
Subject Specific Skills

Curriculum Map

Underlined = Deeper development of
earlier skills / knowledge

EEECE

Progression to next stage of learning: .
A Level Business Studies and/or R EVI S I O N for Preparing for RO67 Externa

Economics Exam — filling in any gaps in
BTEC Business RO67 knowledge not covered in NEA

T Levels in Business-related subjects

How do we demonstrate our learning e The 4Ps,

to maximise success in the exams? » place,

Aspiration and responsibility « the product life cycle,
Can | create o , _ » sources of capital,
promotional materials Q?fpllcatlzn, gnaly3|s and .evaluatlon of « the importance of cash,
target market? next stg sg brep enterprise.
Creativity P PPE 2 (QMF and QMS 3A)

Plan a pitch and -
OME 24 ROBS Task 2 P Pitch a proposal to an

Using promotional create_ Supportmg external audience
techniques and materials RO69 Task 4

business
language Creating RO69 TaSk 3

promqtlonal How do | persua(_:ie an audience’)of the How well did | deliver my business
materials merits of my business proposal pitch? Is my business proposal likely

Reflect on pitch and
business proposal
RO69 Task 5

RO69 Confidence to present to an audience to be successful? How do | know?
Reflection and self assessment
Task 2 82/|InF Ztﬁ\JSirr]list'\ginig ts and language to QMF and QWS 28
persSade p guag Reflecting on performance and setting

targets for improvement

Planning and delivering a presentation

Planning a promotional Objectives and KPlIs for

campaign a promotional campaign Types of promotion
RO69 Task 2 ROG69 Task 2

Can | create an appropriate plan How do we know if the promotional How do enterprises pgrsuade
for my promotional campaign with ~ campaign is successful? consumers to buy their
a realistic timeframe? Being a leader products? Advertising, sales
Independence promotion and celebrity
endorsement.

Thinking synoptically Using enterprising Ethics in business
QMS 1B RO69 Task 2 Language PPE1
Careers in management QMF 1B RO69 Task 2

Careers inmanagement Careers in sales and marketing Branding, and

methods of

RO68 NEA RO68 NEA Competitor E@E‘Smg
COURSEWORK COURSEWORK analysis Taskl
10 hours 5 hours LG G

What is a brand?

Risks and Can | apply my learning to NEA What s the likely success of  How does my brand Why develop a
challeng es coursework to Design a Business the busi_negs proposal? compare to others? brand?
Proposal? Developing independence, How are brands
of Developing independence, perseverance perseverance and teamwork SWOT analysis and developed?
launching and teamwork QMF 1A _ external factors QMS 1A RO69 Task 1
QMS 3B Application, analysis and QMS 1A RO69 Task 1
a new Application, analysis and evaluation skills evaluation skills Reflecting on, and Solving problems
How can product Time management, self-regulation Time management, self- reviewing outcomes Careers in sales and
risks and regulation marketing
challenges be Financial : :
minimised or & M=ElF .
A viability of the Using feedback to Using creative
overcomer : T technigues to plan and
Perseverance new product refine and finalise > desi
Problem-solving i create esigns
OME 37 design
Making

Leﬁgg:g::;igons Is the product financially viable? How can | improve my designs to How can the function, aesthetics anc Creating

pnaersian Costs, revenue and break-even. attract my target customer? e;:onomlc manufact;%lre?meet the needs a design
e changing Teamwork and confidence 0 o_ur f:ustomer profiie: mix fOI’ a
economic, social QMF 3A Aspirations and Careers
Zz\cjironmental Interpreting data and making QMF and QMS 2B new
. recommendations Using enterprising language
climate Careers in finance Careers in marketing QMF and QMS 2A product

Understanding enterprising language

ot N Collating, presenting
Undertaking R and interpreting Market
market research e ' market research segmentation

What are the methods of

Will my research tools meet How do we separate the market so

. i ims? market research and which is ;
Which tools would Creatmg my r_esearch ams: S L that we can target different groups of
: Confidence used in different situations? .
be suitable for my Bt Careers customers? Building a customer
new product? MF 1B profile
Car_eer_s and reslearch I(rgnerviewing skills QMS 1B Tolerance and celebrating diversity
aspirations tools Careers in market Interpreting data

research Careers in market research QMF 2A

Decision-making

Market

research Launch of Business Characteristics, risk
What are the

methods of market ROG68 practice ownership for and reward for

research and which assignment start-up enterprise

is use_d in different enterprises

situations? hat ch —y

Careers How is the NEA Who owns start-up enterprises? /hatc aractenstlci to
structured? Why do we Sole traders, partnerships, Ltds ~ €nirepreneurs have? What are

. ; the risks and drawbacks for risk-

do a practice and franchises. )

QMS 1A . Aspirations taking?

: assignment? p L2
Interpreting data Independence QMF 1A Aspirations .
Careers in market Understanding TAs and POs Concept of liability Learning enterprising terms and

research Owning my own business concepts
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