
C1 Destination 
Management

Component 3
Organisations and Destinations

Key Word: Destination Management : The 
co-ordinated management of the different 
elements that make up a tourist destination, 
including visitor attractions, infrastructure, 
marketing and pricing.



C1 Destination 
Management – Role of 

Governments

Component 3
Organisations and 
Destinations

Exam 
Practice

• Reasons governments may have for 
developing tourism to maximise the 
positive impacts. 

Roles include: 

• considering travel restrictions, security 
measures and entry requirements, 
including passport and visa 
requirements 

• improving transport links and networks –
road, rail, air, sea, gateways and hubs; 
and infrastructure – energy supply, 
water supply, waste disposal 

• supporting, approving and controlling the 
development of facilities and tourism 
infrastructure 

• improving communication links –
accessibility to the internet, Wi-Fi 

Word Definition

Public 
organisation

Government funded business which promotes 
tourism e.g. Visit Britain

Private 
company

Business that has shareholders and an owner 
whose aim is to make a profit, e.g. TUI, Premier 
Inn etc.

Voluntary 
organisation

Aim is to educate and preserve historic 
buildings, e.g. English Heritage

Stakeholders People and businesses who are affected by decisions and make 
the decisions.

Destination 
management 
organisations -
DMO’s

Inbound organisations that promote, manage  and help to develop 
tourism in their area

Public-private 
partnerships - PPP’s

Businesses that work together

Word Definition


