Media Studies – Foundation Skills Scheme of Work (Weeks 1–10)
	Week
	Learning Outcomes / Key Knowledge
	Practical / Workshop Skills
	Teaching & Learning Activities (Starter–Core–Reflection)

	Cross-Curricular Links
	Assessment & Differentiation (Emerging → Mastery)

	Week 1
	• Understand what Media Studies is and its relevance.
• Recognise different forms of media (print, broadcast, digital).
	Identifying types of media; Classifying examples.
	Starter: Media images montage quiz.

Core: Group brainstorm of media forms, create media mind maps.

Reflection: Learners record one new fact about media.
	English: speaking & listening; PSHE: social awareness; ICT: digital media.
	Formative: tutor questioning.

Summative: completed mind map.

Differentiation – 

Emerging: recognise simple forms. 

Developing: classify examples. 

Secure: detailed classification. 

Mastery: explain links between forms.


	Week 2
	• Understand media audiences.
• Recognise how different media target audiences.
	Analysing adverts; Identifying audience demographics.
	Starter: Guess the audience (adverts shown).

Core: Analyse adverts in groups, identify target audiences.

Reflection: Learners share one insight about audience targeting.

	Math’s: statistics (demographics); English: persuasive writing.
	Formative: observation.

Summative: audience analysis worksheet.

Differentiation – 

Emerging: basic audience guess. 

Developing: partial independence. 

Secure: confident identification. 

Mastery: extended reasoning with evidence.


	Week 3
	• Explore media language (images, sound, text, colour).
• Recognise how meaning is created.
	Deconstructing magazine covers/film posters.
	Starter: Spot the difference (posters with varied language).

Core: Group task deconstructing posters.

Reflection: Share findings with class.

	Art: design; English: analysis; PSHE: critical thinking.
	Formative: tutor feedback.

Summative: poster analysis sheet.

Differentiation – 

Emerging: simple features. 

Developing: partial analysis. 

Secure: detailed analysis. 

Mastery: extended with audience interpretation.


	Week 4
	• Understand representation in media.
• Recognise stereotypes and bias.
	Analysing representation in adverts and TV clips.
	Starter: Quick-fire stereotype quiz.

Core: Analyse clips for gender/age/race representation.

Reflection: Write one way media can challenge stereotypes.
	PSHE: equality; Citizenship: diversity; English: reflective writing.
	Formative: observation.

Summative: stereotype analysis sheet.

Differentiation – 

Emerging: scaffolded prompts. 

Developing: partial independence. 

Secure: confident analysis. 

Mastery: extended reflection on impact.


	Week 5
	• Understand media production stages (pre-production, production, post-production).
• Recognise team roles.
	Storyboarding; Planning group projects.
	Starter: Media production stages matching game.

Core: Learners storyboard simple advert idea.

Reflection: Identify one role they’d like to take.
	Art: design; English: planning; ICT: digital tools.
	Formative: peer/tutor feedback.

Summative: completed storyboard.

Differentiation – 

Emerging: scaffolded storyboard. 

Developing: partial independence. 

Secure: confident storyboard. 

Mastery: extended with shot types/angles.


	Week 6
	• Develop basic photography skills.
• Recognise importance of framing, composition, and lighting.
	Taking photos using phones/cameras; Applying rule of thirds.
	Starter: Photo examples analysis.

Core: Learners practice photography in pairs.

Reflection: Select best photo and explain choice.

	Art: composition; ICT: digital editing; Science: light.
	Formative: tutor observation.

Summative: photo evidence.

Differentiation – 

Emerging: scaffolded support. 

Developing: guided practice. 

Secure: confident photography. 

Mastery: extended with creative shots.


	Week 7
	• Develop basic video skills.
• Recognise shot types and camera movement.
	Filming short clips; Practising camera angles.
	Starter: Shot type matching quiz.

Core: Learners film 5 different shot types.

Reflection: Review clips as group.
	Drama: performance; ICT: filming; English: storytelling.
	Formative: peer feedback.

Summative: shot type log.

Differentiation – 

Emerging: scaffolded filming. 

Developing: partial independence. 

Secure: confident filming. 

Mastery: extended creative camera movement.


	Week 8
	• Understand basics of editing.
• Recognise how editing changes meaning.
	Editing short clips/photos using software/apps.
	Starter: Spot the difference (edited vs unedited clip).

Core: Learners edit short clips or photos.

Reflection: Share how edits change meaning.
	ICT: digital literacy; English: analysis; Art: design.
	Formative: tutor observation.

Summative: edited clip/poster.

Differentiation – 

Emerging: scaffolded edit. 

Developing: guided independence. 

Secure: confident editing. 

Mastery: extended creative edit.


	Week 9
	• Explore social media as part of modern media.
• Recognise risks and benefits.
	Analysing social media campaigns; Creating safe use guidelines.
	Starter: Poll – favourite social media platforms.

Core: Analyse successful campaign + design safe use guidelines.

Reflection: Share one personal tip for safe use.
	ICT: online safety; PSHE: wellbeing; English: persuasive writing.
	Formative: peer/tutor feedback.

Summative: safe use poster.

Differentiation – 

Emerging: scaffolded examples. 

Developing: guided independence. 

Secure: confident poster. 

Mastery: extended campaign design.


	Week 10
	• Review foundation media skills.
• Reflect on progress and set goals.
	Showcasing best work; Reflection journals.
	Starter: Quiz recap of key concepts.

Core: Learners create portfolio of best work.

Reflection: Set one media goal for future.
	PSHE: self-reflection; English: writing; ICT: digital portfolios.
	Formative: tutor observation.

Summative: completed portfolios.

Differentiation – 

Emerging: scaffolded reflection. 

Developing: partial independence. 

Secure: confident portfolio. 

Mastery: extended SMART goals.


	Week 11
	• Understand media genres and conventions.
• Recognise how genres appeal to audiences.
	Analysing film trailers/posters by genre.
	Starter: Genre guess quiz.

Core: Group task analysing film trailers for conventions.

Reflection: Learners record how genre influences audience expectations.
	English: genre writing; Drama: performance conventions.
	Formative: tutor observation.

Summative: genre analysis worksheet.

Differentiation – 

Emerging: scaffolded genre recognition. 

Developing: partial independence. 

Secure: confident analysis. 

Mastery: extended analysis across multiple genres.


	Week 12
	• Explore advertising techniques.
• Recognise persuasive devices in adverts.
	Deconstructing print and video adverts.
	Starter: Spot the persuasive technique.

Core: Analyse adverts for language, colour, slogan, celebrity use.

Reflection: Share one technique they found most effective.

	English: persuasive language; PSHE: consumer awareness; Art: design.
	Formative: tutor feedback.

Summative: advert analysis sheet.

Differentiation – 

Emerging: scaffolded prompts. 

Developing: guided independence. 

Secure: confident analysis. 

Mastery: extended evaluation of effectiveness.


	Week 13
	• Understand the concept of narrative in media.
• Recognise how stories are structured.
	Storyboarding short narratives; Applying narrative theories (Todorov, Propp).
	Starter: Match narrative structures.

Core: Create storyboard of short film idea.

Reflection: Identify how their story fits theory.
	English: storytelling; Art: design; Drama: narrative performance.
	Formative: peer/tutor observation.

Summative: storyboard evidence.

Differentiation – 

Emerging: scaffolded storyboard. 

Developing: guided independence. 

Secure: confident. 

Mastery: extended narrative with complex characters.


	Week 14
	• Explore journalism and news media.
• Recognise bias and reliability in news sources.
	Comparing newspaper front pages; Spotting bias.
	Starter: News headlines quiz.

Core: Compare same story across 2 sources.

Reflection: Learners record how headlines differ.
	English: analysis; Citizenship: democracy; PSHE: critical thinking.
	Formative: tutor questioning.

Summative: news comparison worksheet.

Differentiation – 

Emerging: scaffolded comparison. 

Developing: partial independence. 

Secure: confident analysis. 

Mastery: extended evaluation of bias.


	Week 15
	• Understand the role of regulation in media.
• Recognise organisations (Ofcom, BBFC, ASA).
	Researching regulation bodies; Case study analysis.
	Starter: Quiz on age ratings.

Core: Research tasks on regulators + analyse case studies.

Reflection: Learners share why regulation matters.
	PSHE: safeguarding; Citizenship: law; ICT: research.
	Formative: group discussion.

Summative: regulation fact sheets.

Differentiation – 

Emerging: scaffolded fact sheet. 

Developing: guided independence. 

Secure: confident detail. 

Mastery: extended evaluation of effectiveness.


	Week 16
	• Explore careers in media industries.
• Recognise skills needed for media jobs.
	Researching media careers; Creating job role posters.
	Starter: Media careers bingo.

Core: Research one job role and design poster.

Reflection: Learners share one skill they’d need.
	Careers: employability; English: research skills; ICT: poster design.
	Formative: tutor observation.

Summative: job role poster.

Differentiation – 

Emerging: scaffolded template. 

Developing: guided independence. 

Secure: confident poster. 

Mastery: extended research with qualifications/career path.


	Week 17
	• Develop audio recording skills.
• Recognise importance of sound in media.
	Recording short podcasts/interviews.
	Starter: Guess the sound game.

Core: Learners record short podcasts or interviews.

Reflection: Share recording with class.
	ICT: audio recording; English: speaking & listening; Music: sound design.
	Formative: peer/tutor feedback.

Summative: audio recording evidence.

Differentiation – 

Emerging: scaffolded script. 

Developing: guided independence. 

Secure: confident recording. 

Mastery: extended with editing/effects.


	Week 18
	• Explore music videos as a media form.
• Recognise conventions and representations.
	Analysing music videos; Group presentations.
	Starter: Match song to video style.

Core: Analyse one music video for conventions + representation.

Reflection: Present findings.
	Music: analysis; English: media language; PSHE: representation.
	Formative: group feedback.

Summative: presentation evidence.

Differentiation – 

Emerging: scaffolded notes. 

Developing: guided independence. 

Secure: confident presentation. 

Mastery: extended analysis of multiple videos.


	Week 19
	• Understand cross-media promotion.
• Recognise synergy across platforms.
	Case study of film/game promotion across media.
	Starter: Identify products from logos.

Core: Analyse how one film/game is promoted across posters, trailers, social media.

Reflection: Learners record one advantage of synergy.
	Business: marketing; ICT: social media; English: persuasive writing.
	Formative: tutor observation.

Summative: synergy analysis sheet.

Differentiation – 

Emerging: scaffolded case study. 

Developing: guided independence. 

Secure: confident analysis. 

Mastery: extended comparisons across campaigns.


	Week 20
	• Review media knowledge and practical skills (genres, adverts, narratives, news, regulation).
• Reflect on personal progress.
	Portfolio review; Goal-setting workshop.
	Starter: Quiz recap of key terms.

Core: Learners update portfolios with best work.

Reflection: Set one SMART goal for media learning.
	PSHE: reflection; English: writing; ICT: digital portfolio.
	Formative: peer/tutor observation.

Summative: completed portfolios + goals.

Differentiation – 

Emerging: scaffolded reflection. 

Developing: partial independence; Secure: confident. 

Mastery: extended SMART action plans.


	Week 21
	• Understand media ownership and concentration.
• Recognise impact of conglomerates on media content.
	Case study research; Group discussion.
	Starter: Logo match of media companies.

Core: Research conglomerates (Disney, News Corp, etc.).

Reflection: Share one impact of ownership.
	Business: corporations; Citizenship: democracy; English: research skills.
	Formative: tutor questioning.

Summative: fact sheet on one conglomerate.

Differentiation – 

Emerging: scaffolded research. 

Developing: partial independence. 

Secure: confident detail. 

Mastery: extended analysis of influence on audiences.


	Week 22
	• Explore media funding models.
• Recognise difference between commercial and public service broadcasting.
	Comparing BBC vs ITV/Netflix models.
	Starter: Quiz on TV logos.

Core: Analyse funding sources of BBC vs ITV/Netflix.

Reflection: Learners record pros and cons of each model.
	Math’s: finance basics; Citizenship: law & society; English: persuasive writing.
	Formative: group discussion.

Summative: comparison chart.

Differentiation – 

Emerging: scaffolded chart. 

Developing: partial independence. 

Secure: confident chart. 

Mastery: extended evaluation with examples.


	Week 23
	• Understand globalisation of media.
• Recognise how media texts circulate worldwide.
	Case study analysis (Hollywood, Netflix, K-pop).
	Starter: World map activity (where media comes from).

Core: Analyse case studies of global media products.

Reflection: Share one impact of globalisation.
	Geography: global flows; English: analysis; PSHE: culture & identity.
	Formative: tutor feedback.

Summative: globalisation worksheet.

Differentiation – 

Emerging: scaffolded examples. 

Developing: partial independence. 

Secure: confident detail. 

Mastery: extended with critical evaluation.


	Week 24
	• Explore representation of social groups in media.
• Recognise how media can reinforce or challenge stereotypes.
	Analysing film/TV clips; Poster design on positive representation.
	Starter: Quick-fire stereotype quiz.

Core: Analyse clips for representation.

Reflection: Design poster challenging stereotypes.
	PSHE: equality; Citizenship: diversity; English: reflective writing.
	Formative: tutor observation.

Summative: poster evidence.

Differentiation – 

Emerging: scaffolded poster. 

Developing: guided independence. 

Secure: confident design. 

Mastery: extended campaign design.


	Week 25
	• Develop scriptwriting skills.
• Recognise importance of dialogue and stage directions.
	Writing short scripts; Peer role-play.
	Starter: Famous script extract analysis.

Core: Write short script for a scene.

Reflection: Perform or share extracts.
	English: creative writing; Drama: performance; ICT: formatting.
	Formative: peer/tutor feedback.

Summative: completed script.

Differentiation – 

Emerging: scaffolded template. 

Developing: guided independence. 

Secure: confident writing. 

Mastery: extended script with character development.


	Week 26
	• Develop camera and directing skills.
• Recognise importance of shot composition and directing actors.
	Filming short scenes; Directing peers.
	Starter: Shot composition quiz.

Core: Learners film short scenes in groups.

Reflection: Discuss directing challenges.
	Drama: directing; ICT: filming; English: storytelling.
	Formative: peer feedback.

Summative: filmed evidence.

Differentiation – 

Emerging: scaffolded filming. 

Developing: guided independence. 

Secure: confident directing. 

Mastery: extended creative techniques.


	Week 27
	• Explore magazine design and production.
• Recognise layout, headlines, and imagery in print media.
	Designing magazine covers using software/apps.
	Starter: Magazine cover analysis.

Core: Learners design their own cover.

Reflection: Share design choices.
	Art: design; ICT: digital tools; English: persuasive writing.
	Formative: tutor feedback.

Summative: designed magazine cover.

Differentiation – 

Emerging: scaffolded template. 

Developing: partial independence. 

Secure: confident design. 

Mastery: extended with full article mock-up.


	Week 28
	• Understand ethics in media.
• Recognise issues such as fake news, privacy, and clickbait.
	Case study analysis; Debate on ethics.
	Starter: True/false quiz on fake news.

Core: Analyse media ethics case studies.

Reflection: Group debate conclusions.
	PSHE: ethics; Citizenship: law; English: debating.
	Formative: tutor questioning.

Summative: ethics worksheet.

Differentiation – 

Emerging: scaffolded answers. 

Developing: partial independence. 

Secure: confident reasoning. 

Mastery: extended debate with counterarguments.


	Week 29
	• Explore video game industry as media.
• Recognise how games target audiences and represent issues.
	Analysing game trailers/reviews; Group presentations.
	Starter: Poll – favourite video games.

Core: Analyse how games appeal to players.

Reflection: Present findings.
	ICT: gaming; English: analysis; PSHE: culture.
	Formative: peer feedback.

Summative: group presentation.

Differentiation – 

Emerging: scaffolded notes. 

Developing: partial independence. 

Secure: confident presentation. 

Mastery: extended comparative analysis.


	Week 30
	• Review skills and knowledge across ownership, funding, globalisation, representation, and ethics.
• Reflect on personal development.
	Portfolio update; Reflection journals.
	Starter: Quiz recap of key topics.

Core: Learners select best evidence of skills for portfolio.

Reflection: Write personal development goals.
	PSHE: reflection; English: writing; ICT: digital portfolio.
	Formative: tutor observation.

Summative: completed portfolio update.

Differentiation – 

Emerging: scaffolded reflection. 

Developing: guided independence. 

Secure: confident reflections. 

Mastery: extended SMART goals.


	Week 31
	• Explore film industry production and distribution.
• Recognise how films reach audiences.
	Case study research (cinema, streaming, DVD).
	Starter: Film release timeline quiz.

Core: Analyse how a chosen film was produced and distributed.

Reflection: Share one new fact.
	Business: marketing; ICT: research; English: analysis.
	Formative: tutor questioning.

Summative: case study sheet.

Differentiation – 

Emerging: scaffolded research. 

Developing: guided independence. 

Secure: confident detail. 

Mastery: extended critical evaluation.


	Week 32
	• Understand representation of celebrities in media.
• Recognise impact of fame and image.
	Analysing celebrity magazine spreads/social media.
	Starter: Celebrity recognition quiz.

Core: Compare two media portrayals of same celebrity.

Reflection: Learners record how representation changes.
	PSHE: self-image; English: analysis; Citizenship: media influence.
	Formative: tutor feedback.

Summative: comparison worksheet.

Differentiation – 

Emerging: scaffolded prompts. 

Developing: partial independence. 

Secure: confident analysis. 

Mastery: extended evaluation of media impact.


	Week 33
	• Explore documentary as media form.
• Recognise conventions and purposes of documentaries.
	Watching clips; Planning documentary ideas.
	Starter: Quiz on documentary types.

Core: Analyse conventions of selected documentary.

Reflection: Learners share one idea for own documentary.
	English: factual writing; Science/History: factual content; ICT: research.
	Formative: group discussion.

Summative: documentary planning sheet.

Differentiation – 

Emerging: scaffolded template. 

Developing: guided independence. 

Secure: confident planning. 

Mastery: extended creative proposals.


	Week 34
	• Develop teamwork skills in media production.
• Recognise importance of collaboration.
	Group project roles; Filming/editing together.
	Starter: Team roles matching activity.

Core: Groups produce short collaborative projects.

Reflection: Evaluate teamwork strengths and challenges.

	PSHE: teamwork; Drama: collaboration; ICT: editing.
	Formative: tutor observation.

Summative: group project output.

Differentiation – 

Emerging: scaffolded roles. 

Developing: partial independence. 

Secure: confident contribution. 

Mastery: extended leadership roles.


	Week 35
	• Explore emerging media technologies (VR, AR, AI in media).
• Recognise potential impact on industry.
	Research task; Group presentations.
	Starter: Guess the technology quiz.

Core: Groups research one emerging technology and present.

Reflection: Learners record personal reactions.

	ICT: technology; Science: innovation; English: presentations.
	Formative: group feedback.

Summative: presentation evidence.

Differentiation – 

Emerging: scaffolded notes. 

Developing: guided independence. 

Secure: confident 

Mastery: extended future predictions.


	Week 36
	• Understand audience feedback and research methods.
• Recognise importance of market research.
	Designing surveys; Analysing feedback.
	Starter: Poll – favourite media genres.

Core: Learners design and conduct mini surveys.

Reflection: Share findings.
	Math’s: statistics; ICT: data collection; PSHE: communication.
	Formative: peer/tutor questioning.

Summative: completed survey + analysis.

Differentiation – 

Emerging: scaffolded survey. 

Developing: partial independence. 

Secure: confident survey. 

Mastery: extended analysis with graphs.


	Week 37
	• Explore ethical issues in advertising.
• Recognise impact on vulnerable audiences.
	Case study adverts; Group debate.
	Starter: Adverts true/false quiz.

Core: Analyse adverts criticised for ethics.

Reflection: Group debate outcomes.
	PSHE: ethics; Citizenship: law; English: debate.
	Formative: tutor questioning.

Summative: debate reflections.

Differentiation – 

Emerging: scaffolded examples. 

Developing: guided independence. 

Secure: confident reasoning. 

Mastery: extended counterarguments.


	Week 38
	• Develop media project (planning, production, post-production).
• Apply skills learned across year.
	Individual or group project work.
	Starter: Recap of key skills checklist.

Core: Learners plan and produce final project.

Reflection: Peer review progress.
	ICT: editing; English: project planning; PSHE: responsibility.
	Formative: tutor feedback.

Summative: project evidence.

Differentiation –

Emerging: scaffolded project.

Developing: guided independence. 

Secure: confident project. 

Mastery: extended creative projects.


	Week 39
	• Review year’s learning.
• Celebrate achievements and set future goals.
	Portfolio showcase; Reflection journals.
	Starter: Quiz recap of entire year.

Core: Showcase portfolios to peers/teachers.

Reflection: Set personal SMART goals for future learning.
	PSHE: self-reflection; English: writing; ICT: portfolios.
	Formative: tutor observation.

Summative: completed portfolios + goals.

Differentiation – 

Emerging: scaffolded reflections. 

Developing: guided independence. 

Secure: confident reflections. 

Mastery: extended SMART action plans.




