GRAPHIC DESIGN

This research task will task 5/6 weeks to complete so don’t

rush or panic about how much information there is on this
presentation. Just research one area at a time and look at
the examples to see how you should set your pages out.

If you do not have a laptop you could create this research in
your sketch book.




Graphic Design Unit 1

As we are all housebound it would be a good time to get the research
sections of Unit 1 completed.

The Graphic design qualification is broken down into four units and an
exam. (the work you have been given so far is an example of the design
guestion in the exam)

Unit 1 looks at the 6 very important components of graphic design:-

Colour

Typography The 12 areas of
research you

Imagery need to do for

Tone colour theory are

Line on slide 4.

Composition

Firstly you will complete some research on COIOu r theo ry.



Graphic Design Unit 1

You will complete research pages focussing on different areas of colour theory and research
into several graphic designers or artists that use colour theory well.
Below is an of example of a distinction level piece of work based on the research section of

colour theory.
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Milton Glaser
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David Sitverman




Graphical essential Knowledge — Colour

These pages must consist of all the information and knowledge a graphic designer must

know and use when designing.
* This section must consist of the following areas to achieve a distinction.
* Explain and display the following:-

1. What is colour theory?

2. Colour wheel — primary colours

3. Colour wheel — secondary colours

4. Colour wheel - tertiary colours.

5. Colour wheel — Analogous/ related colours ( next to each other)
6. Colour wheel — complementary colours ( opposite each other)
7. Hue and Tints

8. Shade

9. Neutral colours You will need to research each area
10.Grey scale and monochrome
11.Mood colours/ warm and cool ect.
12.CMYK/ RGB.

and add images to help
communicate your research.




Graphic Design Unit 1

* The following pages have information on the
different areas you will need to research.

* The internet will also provide you with lots
and lots of information. (please do not copy
and paste)

* JUST DO THE RESEARCH EXPLAINED ON SLIDE
4 FOR THE TIME BEING!
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ACADEMY BLACKPOOL

Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design
Learning Outcome: To explore graphic design components through personal

experimental work

THE COLOURWHEEL

v v @

Primary Colors Secondary Colors Tertiary Colors

Primary Colours: Red, yellow and blue. YELLOW BLUE

Secondary Colours: Green, orange and purple

These are the colours formed by mixing primary colours.
Tertiary Colours: Yellow-orange, red-orange, red-purple, blue-
purple, blue-green & yellow-green. These are the colours
formed by mixing a primary and a secondary colour.

BLUE
YELLOW

Designers create secondary and intermediate colours by
mixing primary pigments.
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Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design
Learning Outcome: To explore graphic design components through personal

experimental work

Each secondary colour is made
from the two primary colours on
either side of it in the colour

wheel.

=
YELLOW BLUE
BLUE
YELLOW
. =
. =
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Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design

Learning Outcome: To explore graphic design components through personal
experimental work

% 1% 4
-
2% 5 % %

Tertiary colours

Tertiary colours are
made by mixing a
secondary and a primary
colours together. Some
examples of Tertiary
colours are yellow-
green and

A
»

These are sometimes
called intermediate
colours!!
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ACADEMY BLACKPOOL

Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design

Learning Outcome: To explore graphic design components through personal
experimental work

Complementary colours

Complementary colours are located directly across from
each other on the colour wheel.

Complementary pairs contrast because they share no
common colours.

For example, red and green are complements, because
green is made of blue and yellow.

Complementary colours can appear very exciting and
seem to vibrate when placed side by side.
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Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design
Learning Outcome: To explore graphic design components through personal
experimental work

- Action, adventure, aggressiveness,
love, and strength.

- Trustworthy, confident, calmness,
success, dignity, and security.

n = Health, wealth, luxury, nature,
and tranquillity.

* Yellow - Attention, caution, curiosity,
happiness, and positivity.

* Orange - Affordability, drive, energy,
youthfulness, and enthusiasm.

Pink = Femininity, gentleness, gratitude,
romance, and appreciation.

Complementary Colours-

These colours sit on the opposite sides of the colour wheel to one another, — Simplicity, mystery, and tradition.
and when paired together, contrast.

Harmonious Colours-

These colours sit beside on another on the colour wheel.
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Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design
Learning Outcome: To explore graphic design components through personal
experimental work

Tints Shades
Tints are Shades are
light values dark values
of a colour. of a colour.
One usually One usually
makes tints ELGES
by mixing a shades by
colour with mixing a
different colour with
amounts of different
white. amounts of
black.
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Learning Objective: To understand the use of COLOUR in Graphic Design

How? By exploring Colour theory and looking at colour in logo design
Learning Outcome: To explore graphic design components through personal

experimental work

Neutral colours

Meutral colours or earth tones are not seen on most
colour wheels. Black, whites are neutral

beiges and are sometimes neutral too.

Neutral colours can be made by mixing:

black and white

complementary colours

all three primaries together (plus some black or white)
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Learning Objective: To understand the use of COLOUR in Graphic Design
How? By exploring Colour theory and looking at colour in logo design

Learning Outcome: To explore graphic design components through personal
experimental work

Cool Colours

Cool colours are made mostly of and

Warm colours
This family of colours is called cool because they remind you of Warm colours are made mostly of and
cool things like a cool forest or a cold lake.. yellow

This family of colours is called warm because they

Cool colours can even make you feel cooler because they can . : i ;
remind you of warm things like the sun or fire.

slightly decrease your circulation and body temperature!

Warm colours can even make you feel warmer
Designers use warm, cool and neutral colours to create moods, because they can slightly increase your circulation
show contrast and create depth in their designs. and body temperature!

A
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MEANS:
passionate
active
EXCITING
bold energy
youthful
physical
PIONEERING

leader wilpower
confidence

ambition
POWER

BRANDS:

Aelleggi

Ceetsly

Red Bull
o~

MEANS:
lOVE calm
respect
WARMTH
longterm

feminine
intuitive CARFre

assertive
sensitive
NURTURE

possibilities
UNCONDITIONAL

BRANDS:
BIB[C]

three

COSMOPOLITAN

VicToria's

SECRET

MEANS:
DEEP

creativity

unconventional
original
stimulation
individual

WEALTHmodesty
compassion

DISTINGUISHED
respectable

fantasy
BRANDS:

YaHoO!
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Zoopla.co.uk

Your advantage in property

MEANS:

frustorder
LQYALTY
sincere
authority

commpnicoﬁon
confidence
PEACE integrify

control

responsible

SUcCCess
CALM masculine

BRANDS:
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British Gas
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MEANS:
BALANCE

growth
restore

sanctuary
EQUILIBRIUM
positivity NATURE
generous

Clarity
prosperity

good judgement
safetystable
BRANDS:
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MEANS:

spirit

perspective
CONTEN
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rescue
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self-sufficient
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OPEN

ambition
BRANDS:
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WARMTH
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