
 

    

  

 

    

 

RO97 Review 
Interactive digital 

media 

 

RO97 Interactive 

digital media 35% 

NEA – Plan 

interactive digital 

media 

Create visual 

Identity and 

digital graphics 

Plan digital 

graphics for 

products 

RO94 Visual 

Identity and 

digital graphics 

25% NEA -

Develop Visual 

Identity 

Pre-Production 

planning 

 

RO97 – Create 

Interactive digital 

media 

 

Unit R093 Creative 

I Media in the 

media industry – 

External Exam 40% 

Factors 

influencing 

product design 

 

YEAR 11 

YEAR 10 

KS4 2 YEAR CURRICULAR MAP – I MEDIA 

Distribution 

considerations 

RO93 EXT Exam 

Half Term 1 & 2 Half Term 2 & 3 Half Term 3 & 4 Half Term 4 & 5 Half Term 5 & 6 

Half Term 5 & 6 Half Term 4 & 5 Half Term 3 & 4 Half Term 2 & 3 Half Term 1 & 2 


